
Annex 2. Logic Model/Results Chain.    1)  political party expenditure monitoring component 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Inputs                                Activities                                                                      Outputs                                               Outcomes                               Impacts              

Estimates on the political 
advertising expenses for each 
political party 

Disseminated information on 
estimates on the political 
advertising expenses for each 
political party 

Information and discussion on 
the legality of campaign before 
the election day  

Information and discussion on 
the legality of campaign after 
election day, recommendations  

PTF grant; 

Providus 
contribution 

Contract with a private media monitoring agency on 
gathering data on political advertising and probable cases 
of hidden political advertising 

Dissemination of the estimates on the finances already 
spent on political advertising through politika.lv and 
twitter (10 updates) 

Private media monitoring agency delivers the raw data on 
political advertising 

Estimates on the cost of political advertising already 
broadcasted/published for each political party 

Delivery of the data on political advertising to KNAB 

During the week before election day: a press release (or 
press conference) on whether the political advertising 
monitoring data allows to declare the breaches of 
campaign finance law 

2 months before elections: Discussion with relevant 
stakeholders on the problems already encountered during 
the campaign 

Preparation and dissemination of the political party 
expenditure  report and discussion with relevant 
stakeholders 

The shortcomings of the 
current campaign finance 
regulation are identified 

KNAB has obtained  
impartial data and 
information about political 
parties’ compliance with the 
campaign funding law 

Citizens are  aware  already 
before the election day 
which parties are willing to 
break the law on their way 
to power 

Reduced number 
of cases of 
political party 
pre-election 
statutory 
expenditure limits 
violations 

Incrased capacity 
of KNAB to 
identify  political 
party pre-election 
statutory 
expenditure limits 
violation 



2)  Hidden political advertising monitoring component 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Inputs                                Activities                                                                        Outputs                                     Outcomes                        Impacts              

“An article or an ad?” section within Internet portal 
politika.lv 

Contract with a private media monitoring agency on 
gathering data on political advertising and probable cases 
of hidden political advertising 

Selection and instruction of project assistants for 
monitoring hidden political advertising 

2 months before elections: Discussion with relevant 
stakeholders on the problems already encountered during 
the campaign 

Private media monitoring agency delivers the raw data 
on hidden political advertising 

Discussion with Latvian National Broadcasting Council 
and Latvia’s journalistic community on hidden political 
advertising and unfair pre-election news reporting 

Selection and dissemination of the information on the 
cases which meet the criteria of a hidden political 
advertisement 

2 weeks before elections: dissemination of information on 
those mass media where relatively many cases of possible 
hidden advertising have been identified 

Preparation and dissemination of the report on hidden 
political advertising and discussion with relevant 
stakeholders 

PTF grant; 

Providus 
contribution 

Identified cases that 
confirm to hidden  
political advertising 
criteria 

Dialogue events with 
journalistic community, 
Broadcasting Council  
and wider public on 
hidden  political 
advertising before the 
election day  

2 weeks before 
elections: list of mass 
media that  publish the 
most suspicious  content 

Discussion on hidden 
advertising after the 
election day, 
recommendations   

Voters are  aware  
already before the 
election day which 
media content is more 
likely to contain hidden 
political advertising  

Journalistic community 
and Broadcasting 
Council have been 
briefed and participated 
in discussions on hidden 
political advertising 

The shortcomings of the 
current campaign 
reporting legal regime 
are identified 

Voters are  less 
susceptible to  be 
manipulated by 
politicians who have 
bought content from 
media outlets (without 
identifying such as 
hidden advertising) 

Voters, journalistic 
community and the 
oversight agency are 
aware of the harm and 
techniques of identifying 
hidden political 
advertising 

Incrased capacity for 
Broadcasting Council  to 
identify  hidden political 
advertising or unfair 
news reporting 


